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The South Georgia Business Guide to Al Integration: Keeping
Your Personal Touch in a Digital World

Quick Tip Before You Start:

Before diving into Al tools, take a moment to write down what makes your business
uniquely "you." Is it your Southern hospitality? Your family business heritage? Your
community involvement? Keep this list handy - it's your authenticity checklist for all
Al-enhanced content.

Part 1: Starting Smart with Al
v Choose One Task First

e Start with something simple like email responses or social media scheduling
e Measure the time saved and results
e Get comfortable before expanding

v/ What to Automate (And What Not To)
DO Automate:

e Initial email responses

e Appointment scheduling
e Basic customer FAQs

e Data entry and reporting

v What to Keep Personal:

e Building relationships

e Customer complaint resolution
e Strategic discussions

e Community relationship building

e Final content review
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Part 2: Practical Al Applications for South Georgia Businesses

v/ Customer Service Enhancement

e Use Al for after-hours initial responses
e Set up smart scheduling for appointments

e Create personalized follow-up sequences

Example: Local Business Name uses Al to handle basic inquiries but personally
manages all local customer relationships

v/ Content Creation

e Use Al for first drafts
e Add your local knowledge and personality
e Include community references

e Share real customer stories

Example: We had a client recently who had a freelance writer create new text for their
website. The writer clearly used Al to write it. My client assumed the text had been
properly researched and went live with it immediately. My team found that some of
the stats used in the webpage were completely fabricated by Al. My client could have
gotten into legal trouble had we not caught the problem.

Always review Al-generated content with your "authenticity checklist’
v Business Operations

e Keep decision-making human-centered

e Automate inventory tracking

e Schedule smart reminders

e Handle routine paperwork

e Success Story: How Local Restaurant saves 15 hours weekly on administrative
tasks
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Part 3: Maintaining Your Unique Brand Voice and Style

e Add local references to Al-generated content
e Include personal stories and experiences

e Reference community events and relationships

Example:

One of our Pooler advertisers recently started using Al for their social media content.
Their first posts were technically perfect but missing something. Here's how they fixed
it:

Before (Al Only):
"Visit our store for the best selection of home décor.”

After (Al + Personal Touch):
"Y'all loved our coastal prints so much they sold out in a week. Drop by to see our new

shipment”

Action Steps for Your Business:

[J Identify repetitive tasks that Al can handle

[J start with one Al tool and master it

[J create your authenticity checklist

[ Review and personalize all Al-generated content
[J Measure results and adjust accordingly

Need Help Getting Started?

Contact J DelSUR Marketing Group for a consultation on creating your perfect blend of
technology and personal touch. We've helped dozens of South Georgia businesses
grow strategically and efficiently using the latest tools and techniques.
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